KANSAS

DErARIMENT OF COMMERCE & HOUSING
Joan Finmney Boh Kniphi
VETTAOF Secreian)

June 18, 1993

Baob Harshaw, President
Harshaw Eezearch, Ine,
411 5. Mam Smte (ne

Ottwara, KS 66067

Dear Mr. Harshaw:

When we leammed of Harshaw Research, Inc. we were pleased that vour talent and expertise will
be available to assist Kansas in product market development.

The Kansas coordmators office works in waste reduction, recycling and market development
sinving to produce products from post consumer wasle, We share the frustrations of dedicated
persons and groups who are striving o achieve economies of scale, only 1o have a program
dissolve for lack of reseanch inforiion,

Therefore, we welcome the opportunity to work with Harshaw Research, Inc. Your intellectual
analysis of envimronmental 1ssues combimed with a pragmatc approach will serve persons and
companies using Harshaw Research services in the market development field.

Your tenure with the Kansas Ad Hoe Committee on Waste Minimization and Marketing has
helped foster objectives to utilize ingenuity and technology in providing agendas for the Annual
Kansas Governor’s Conferences. We look torward to our continued relationship with your office

Sincerely

Claud 5. Shelor
Kansas Coordmator of Waste Reduction,
Recyeling, and Market Development

0D 5.W, Hamison Street, Sunte 1300 / Topeka, Kansas Go603-3712 / {913) 296-3483
FAX (913} 296-3490



@ Better Business Bureau
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500 SE Jefferson, Switle 24
Topeka, KS 66607

- A5 230454 ~ TR5-232-9677 Fax
1-“' Lawrence, KS PRS- ThE-2009
woww, topeka bbboorg

January 7, 2005

Dear Better Business Bureau Members,

Thank you for your membership in the BBB. Please display your membership by
placing the 2005 decal over the 2004 decal on your placque. A window decal,
visible from both sides, is also enclosed for your office window, door or vehicles.
Please give us a call if you need additional stickers.

Ethics is important to you. Your agreement to uphold the BEB standards of
membership helps to sustain the ethical business environment in NE Kansas.

Please look for the BEB Torch logo as you conduct business, Thoses
businesses like yours have been invited to join the BBEB. They have a record of
ethical business practices. Check the membership listing at www.topeka.bbb.org
or call us at 785-232-5055 to check out any business, charity or investment

ﬂp‘putaunlty.
Sincere:-l}f.
S

J._ﬁr';rca‘iﬁmn dard
President

<

2neG.

SERVING
NORTHEAST KANSAS
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DESIGNIHIE

Detection system smokes compelition

Hnna Allen, 3 Edior

esign begins wilh an idew, grows into
Dawmqﬂ.mﬂ ultimately blossoms at

the hands of EﬂFiﬂ:’:’l’S. Sometimes
the invemor, designer, and engineer are
one ancl the garme. Other times, i lakes 5
lEain 1o implement the concept,

When Adam O, Lynch of Madison, TN,
an ex-salesman of residential fire detec.
tors, came up with an idea for a
milti-ienaor detection system, he bedmed
with Harshaw Hesearch 1o develop it In
his sales days, Lynch experienced many
disagrecrments st sermmed from contn.
versy over what type of detector provides
the greatest level of prolection--beat, fire,
of carbon monoilde, This emerged the
Trinity ZHH) multi-sensor detection sys-
tem, with help from a eam of engineers,
I wou want 1 get where yor sanl o be,”
says Lynch, "you have te surmund your-
selfl with people whe are benter than you

The fren felr the prndl.l.c[ was wuch a
gocd sdea that they entered 1omita the
Hammacher Schlemmer SEARCH for
INYEMTION contest where  judges
selected ihe detectr as one of the semi-
finalists. Lymch aftended the asward
ceremony in Seplember ar the company's
flagship store in Manhattan where they
announced four calegory wimners and a
55000 grand-priee wineer. *When they
onnounced my name & the grand-prize
winner it about knocked my feet oul from

imder me,” recalls I.!.'r!:h.

seeomd-, nod third-circuit sensors that sur-
moind i single-circuit alorm. An alarm
circwit delivers the curment o a logic chip
that produces o current to smind the alarm

dation degecied.
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every hour an the hoar,
The unit consists of five componems:
* Computerogic chips for sclf-testing
& Ten-year lithium battery
® Raote-of-rise and fixed-iemperature
hexl snsors
* FPhotoeleciric/photocell smoke
detectors
& Liel-cell corbon monoxide techmobogy
“This techaology (gel cell) imitates the

of carbion monoxide anid responds the way
you and 1 woulkl respond.” says Lynch.
"Well, it wor't vomit or threw up, but it
dozi send o woming signal.”

F

e

Lilitarian Homa &
Prize 51,000

N . .. |

Imventor  Kevin Leaty
Wayne, PA

A

Personal Eﬂ'l-
F'rhl!"l.

Recreation
— Prize 5

IR ol |

Rebert Slage

The mulli-sensor delection system |
{Patent USS589624) senses different con-
ditions of ambient air: smoke. heat from
fire, ond carbon monoxide. The hous- i
ingfalarm circwit has lobes for first-,

in different patterns, according to the con- 3

“The product % much more compre-
hensive wday than my concept ever was, |
Engineers have taken the availoble tech-
nofogy and added bells and whistles,” 3
says Lymch. He notes that one cngineer i
came up with the ides of a self-test, devis- :
ing @ circuid that allows Trinity 20000 o 3
test i1s sensors and 10-vear lithium batery :
i any other residemial fire alarm on the
; market,” Lyoch adds. "l has e three
Doaypes of detection crucial to surviving a
I home fire. IU's the logical solution,”

HARSHAW
RESEARCH

INCEFPONATED

Adam Lynch's malli-pensor deteclion sysiem
ook tha grand prize 1 s yaar's SEARCH lor
INVENTION compatifien, beld amnually by
Hammacher Schiemmaer,

"This ks o prodoce whose hme has
come. The unlt s software-drven, unlike

Lynch dossn't claim 1o be an inventor,

I hut does comment that, *I1's tiken a team
: of people o bring this product to where
Iars at today. We are ol locked inlo amy of
i the technology currently incorporated into
¢ the unit, 50 as new and better technology
human body's response 1o different bovels :
: leading edge.”

i The system will hit the markel around
§ the first of July through Trinity Interma-

¢ tiomal.

comies in, and it will, we can skay on the

HReprinted from DESIGH NEWS Decambar 21, 1538

21958 by CAHNERS BUSINESS INFORMATION
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Fop W Shake™ was invenied Seprember
26, 1995, and Ficensed internationally
Fehmary X1, HHI2, almest six amd a hall
vears later.  Additionally, the licenses
anfigipates @ six 1o twelve month mmp up
poor e prodoct  introduchion, Thas
|1z|.11:i|.'u|.:u' time fraine, (rom cxHcepl o
maarket mireduction, is certainly nof whas
one would associate with the "get nch
quaick” mentality oflen promoted by
disreputable  invention  promofion
companies. Mew product development is,
i fct, hasd work that requires patience,
diligenee, and considerable professional
Emiw-hioaw,

An IDEA turned
into an asset,
not an easy task,
hut certainly doable.

The mventor of Pop N' Shake™ matially
pecscated  the  concepl o Harshaw
Rescarch in August of 1997, At ihat poim
HEI determimed that the information
provided was imufficicnt o complelc a
valid 5. E L.L.® System Analysis and ihe
imvenlor was so notifed, Addational
detailed information followed and a
complee 5 ELLE Svsiem Analysis was
compleled mdicating  that  significani
market podential existed for Pop N
Shake'™ and an intense Due Diligence
process cnsued willy ».:ru.:uul:n.gi.n r esulis
This essential and foundaional process
was compleied in sarly Ociober of 1597
and a mutuaslly beneficial relationship was
established berween HRI and the nvertor

which ecnabled further - strategic
dn:'l.'chlprrmrll o P.nl;h:m‘l

The invemors concept  required
IDEATION, Concept Design

Enginccring, and a Maiket Drven Fabem
Application io optimize ihe invesimeni
opportunity for the 'pmjncl. The entire
new product development process began
ifi Clessher of 1997 and calminnted with a
markef driven palend ﬂpp]il:.‘ﬁi:-l,m b-l:i:l]ﬁ
filed waih ghe Unbsed States Patern anad
Trademark Office on May 20, 1998, A

e TR 2R o W
uul.# i ﬂuﬁﬂuﬂd

All the way through....

A well executed pathway to success.

relntively mpid response was received
from the USPTO with an allowance
mdification being provided 1o HRI in
early Juowary of 19%%,  The invenlor
immiedintely authorzed HREI to procesd
with the povernment issue procedure
including preparsiion of formal dmwings
for publicotion 1n the FTO Official
Ciarettie, This process was completed and
submitted 1o the USPFTO in March of
1999 and ke inventor client’s patent for
Fop N' Shake™ was finally 1ssued on
Movember 16, 1990, The original patemst
certificate, m,wn]'zlrlr. with gold seal nnad
red ribben, was presented 10 the inventor
that same week.

Pop W' Shake™ was still i as enfancy o

this point with an extremely complex
process  wyel  io be achieved -

(R LTIR I DB

Lnn,n Gibler

5 [ha s Wom oo | e il

Diale Beam,

Pop & Shake™ licensing negotiations
began m May of 2000, The process
became inlcnse af times as HRI was
simulianepusly negotiating  with three
posstble licensees for Pop M Shake™
with the intent of optimizng oot only the
imvemtor's investmeni but alsp the shared
royalty provision thal & HRI: main focus
for long term revenue,

l."nm;!l.uhnu: the ferms of the loensing
agrecmment was o process that involved the
tcamwork of all three parties - the
mnwvenbor liend, the mnnufacioren leeenses,
anil Harshaw Research, Utie exclusive
liwensor for Pop ' Shake™,

The end result, oiilizing the exclusive
proprietary services af HRL, provided a
licensing agreement with a six figure

feft, Yice-President and General Counsel of Harshaw

Research, presents the first installment of a licencing fee for the Pop '™
Shake o Lawrence inventor Greg Gibler and his wife Julic.

“commercializaton®. With the market
driven patent in hand, HRI begam the
process  of conlacting  appropriately
seleeted companies o minally determane
specific levels of interest, WHiliming a
bme proven propnctary methodokogy, the
preliminery  serceming stage virmally
eliminaied the vost majonty of companics
that dhd mot meet HED: heensing profile.

hcensing  fee payable in guarterly
imstallments, amd 3 royalty provision that
15 ot only substamtinl  for  the
igventor/client of HEL, but alwo Fair and
equitable for the manufacturenlicenses.
An IDEA twrned inio an assel, nof an casy
task, but cerainly doakle.

Clicet Publications ]
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Cliem Demonstraies Toikailk™
Ailr Ride Sy=icm Combort

From Start to Finish...

A MNew Product Development Profile

he ongined S ELL" System Mew

Product Evaluation and Analysis fior
the TushCush™ Ajr Ride suspension
system was ongimally submtied o the
Harshaw Rescarch Group Movember 11,
1995 [he client made some
significant progress in both design and
development and hac constructed an
alpha protolype demonstrating technical
feasibility. The resulting S.ELLS
Systemn Analysis provided an extremely
positive indication of markel podential
Accordingly, a request was made of the
¢lient to authonze Harshaw Rescarch o
[!ll'l.l-."l!\-:‘:d with the inital Due |]|'.|:g|,'q:|;'|:

had

requirement o determine i further
strategic  development  would  be
advisable, The client immediately

authonzed Harshaw Research 1o procecd
and within thirty days the initial rescarch
had been completed. A comprehensive
analysis was provided remnforcing the
mitial market potential and indicating
that further strategic development woulsl
be advisable including estublishing o
proprietary  business  environmen
through the United States Patent and
Trademark Offfice.

The authonzation Lo ]'rrl.h.'n.-l.'-:|: wilh
Ideation, Concept Design Engineening,
and & Market Driven  Patent
Application was provided Decomber
21, 1998, Final documentation was
compleled and executed by the cliem
and a Market Driven Paiem
Application was filed with the United
lates Patend and Trademark Office
establishing a prionty date of May 12,
| i

The Motice of Patent Allowability was
issued by the United States Patent and
Trodemark Office approximately one
vear from the initial filing date. Within
thirty days the c<lient asuthorized
Harshaw Research to proceed with e
formal drawings and issue procedure,
Approximately two years following the
imitial S.E.L.L." Svstem Analvsiz and
Evaluation process the original patent
for the TushCush™ Air Ride System
published with the orginal
document being forwarded to the elient
mmmedintely upon receip

Wik

The commercialization process was
imitiated early in Movember of 2000
with the initial contocts being direcied
i the primary target candidates
identificd through a proprictary seven
slep screeming process during the
patenl examination perngd. AS fhe
commercialzation contacts continued
with client assistance, the eventual

TushCwsh™ An Ride System Combori

Seating  Showing Foth Porallel amd
Cnsscross Mountmg,

Bicensce was contacted May 10, 2002

The negotiations to conclude a mautually
beneficial licensing agreement were
initisted. and the final drafi was executsd
by the client, the lcensce, and Harshaw
Research September 10, 2002, The “Start
to Finish™ time frame for the TushCuosh™
Air Ride System covered approximaiely
four wvears and involved a sigmificant
investment of time, energy and resources
by all parties concerned. Based on
cuperience, this project iz a relatively
good example of the typical time frames
invobved 1n the Harshaw Research Mew
Product [Jn:'n.'|:|.|1|.1:|r||:n1 [raRCEss, Patent

Fartners® will contioue to  provide

licensing adaministration for the entire life
of the Propictary Intellectual Property

[ntemse Negotiations Fioalized by
President Dale Feam and Direcior of
Strategic Licensing Tyvler Hametl

Cleenll Peblicalions | |

The Tushush™ Air Ride System s 0
unigue  teeknolgically  advancod
comfont seating configuration for
lowm tractors, mowers, amd olher
ride-om  equipment engineered Lo
significantly improve operafor
comfort and reduce  back strain. An
extremely well designed combination
of engincering principles provide o
proprietary product and & significant
marke: mwiche Ffwr the licensee
manufactirer. The TushCush™ Air
Ride Sywtem s bedng made avatlable
on & oumber of differcnt nde-om

prodocts amd 18 belng very well
received, “Try o youll like inl®



Code of Sthics

Members of the Amcrican H.u‘hﬁq
uun]luiuﬂl:lﬂlrm&dull TIME'&.“
joimed together in itm this Cade of
embracing the following
ties lfﬂ:l Markeoer

EiiE fisr whes B
of their aciivicies and make ove jﬂn w0 ensure thar cheir
decisioa recommendatbans acticai fanctian oo
idenaify, serve und sarisfy all relevans publice comomers,
ofganiations and sy,
Markerers' Professionsl Condost must be guided b
. Ewhlt-uk rulks of professional ethdcs: o knevwingly 1o

—

Z The a-l:lh;:mc ta all applicabls lews and lations;
3. The socusme repecienmarion of their sdwarnon, rnin.ini
CRPLTICNE an

4. The active sppat, praczice and promaton of tha
Cods uII'Ed:iu. v

Homesry and Pairness
Markesers shall uphold and advance che inaegricy, bonor and
mljr urlh; ﬂl.l.lhl."l'; |.|II1JF:|:|..I.|||. l.r::

beninesa bn serving, comeamers, caents, emplopoes.
nipplict, distributait, and the public
2. Mot knowingly participating in conflicy of inczrest
ut prear nosice &0 all parties evehed; and
3 F.:ni1h.|.h.d|l ﬂuhﬁh&:gjﬁduﬂ Irbdudln“ the
payment o receipt of awoal, ossomary andior legal

r.n:u'np:|-.1|l|m Far H:llhrllf‘ﬁ.d'ﬂ.hﬁp.
i and Dhaties of Martics in the Markeii
Highis in ng

Euchange
‘uehtmpmm in Erml.rl.lun.g exchange proces showld be
10 expeet thar
1. Produces and services offered are wife and fit for their
Imtended aieis
z C-url.rrl.l.ln.i.:.:il.u'u. abour offered produces and services
3 .|I'|Ir.|1r ;:'I.IH Lrl.nﬂ-d e d

dtﬂr-nlﬂq,ildru:
financial and otherwise, in

| rual hl-'rih;-m tzhl
Fufe antoiral med el
:E'l.u'h'nr:ul: .;nd.u'ur reciress cfpmlnm":l;mnil.q

Ii i undorviond thas ike sbove woald include, bt is
::;hdmlkﬂhﬂq reapanadhilitien of the
n

In the asea of Mm#ﬂwlﬂmvgﬂm
. d.ildmnnl’l]]mhmmi.l]mhmixiurduﬁ prodoc
or service wiage;

= idenification -:hny pmdm componcnt subatiniion thar
muight mane chn.rl.s,r product or impact on the
busyer's prurchase deciman;

e jdenrification of excra con-sdded fearures.

I the asea of promations:
. mﬂ:mrﬂlrfﬁemdrnuludu wdveriding:

. m:nnn af high-prossuse m:nmularn:-m. oe mislcading
Frat=t
 wvnidance of mles promotionds thar use decepaion or

mard pulaton,

I-h“idm-b:emlllmuu}-uf s g
= et mman the ava 1 et (o
eplur y e
*  pet using cacrcsan in the marknting channd;
= ot exerieng undee infeemnoe over the oeller's dhnice
ta handls a produc,
In che area of

* nod tnmll pn-u ﬁ:un;
K
urtnng the Ell] pm.:.mulmd with any purchase,

'“"’"i"”‘ g o

sl il der the gaiee of
pfuh'llrl:E ing or ng un paiee
® muismining research in

ty by avoiding misrepresenta-
taon and peniion tll'prrlmqnt rescanch L
= mrearing carside cliens and supplices Glsly,

Chrganivational i

Markerers showuld be sware of how their behsvior may

influsnes o impact the behavior of oibers in

organirationl relirionships, sherald ot Jdenand,

COROETaRE 00 3 cocroon o in enethacal bebavior

in Ihl!'l.'l':l'ﬂ!.ﬂ-l‘ll'l:l]‘hj’i.l with ||I]‘L|1'I...'q.|ﬂ|. p.a.rrrl.ph'llq:n..

1. Apply confideasialicy asd ﬁ.,rm d

Iy cos wlity and anompmicy in n
ips with regﬂ.rd 0 Pl [RUPTESHH
Hl:rt thewr abligations and responsi in ConnrecTs
el emiimual EEfilsiiis |:| l'l.:l'rl.l;l]r"l.'ln_'r;

3, Aovoid raking che work of others, in whole, or in parc. and
Iepesientin this wock m Iiwmnr |hm:d3' I:Imﬁnn!,
from it withow: compersartion or comseng of
DRgInEtr oF isner and

i..ﬁwn:d.uunrpul:nmmmh.ldnn of slrustians po
maximane persanal welfan ina un irun.ﬁi.ﬂ:r depaives
o idansages I'J:I-ttlr?;ul.lu.l.lun -|.||.-l|,|

Amy AMA member found to be in violation of
of this Code of Ethics may have his of her

memberihip ispended or rooked.
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